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Demographics are changing.
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These Mega Trends are reshaping the environment and influencing business
priorities

Diversity of markets Diversity of customers

® o
The growing middle class in An increasingly diverse
emerging markets is Trend 1 customer base expects better
causing a shift in consumer personalization of products
demand. and services
| | | Trend 4 | |
Diversity of ideas Diversity of talent
®
Digital technology, hyper- — Shifts in age profiles, education,
connectivity, and deregulation migration flows, multi-ethnicity
make innovation more and expectations impact the mix
important than ever of our most valuable resource
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Source: Corporate Finance Institute, 2022

Top 5 Emerging Markets

3. India :
2. Russia 4. China

1. Brazil 5. South Africa
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LIVING GENERATIONS

The Greatest
Generation

Born before 1925

Age 100 and older

Traditionalists
(Silent Generation)

Born between 1925 &
1945

Ages 79 to 99

Baby Boomers

Born between 1946 &
1964

Ages 60 to 78

Gen X

Born between 1965 &
1979

Ages 45 to 59

Millennials

Born between 1980 &
1995

Ages 29 to 44

Gen Z

Born between 1996 &
2012

Ages 12 to 28
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The U.S. is growing more diverse

One-in-four members of Gen Z are Hispanic

% of 7- to 22-year-olds who are ...

White Hispanic Black Asian  Other
Gen Zers o
Millennials
in 2003

Gen Xers
in 1987

\
Early Boomers

Note: Figures may not add to 100% due to rounding. Racial groups include only single-race non-Hispanics. Hispanics are of any race. Asians
include Pacific Islanders. The CPS did not separately identify Asians until 1988. Hispanic origin was not collected until 1971. The racial and
ethnic composition of Boomers in 1969 was imputed on the basis of 8- to 23-year-olds in the 1970 census.

Source: Pew Research Center analysis of 1987, 2003 and 2019 Current Population Survey Annual Social and Economic Supplements and
1970 decennial census (IPUMS).

“On the Cusp of Adulthood and Facing an Uncertain Future: What We Know About Generation Z So Far”

PEW RESEARCH CENTER

70 [ 12 15 NA (3
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Gen Z more familiar with
gender-neutral pronouns

% saying they personally know
someone who prefers that others
refer to them using gender-neutral
pronouns

Gen Z _ 35
Millennial - 25
Gen X 16
Boomer - 12
Silent . 7

Source: Surveys of U.S. adults ages 18 and

older conducted Sept 24-Oct 7, 2018, and

U.S. teens ages 13 to 17 conducted Sept.
17-Nov_ 25, 2018

“Generation Z Looks a Lot Like Millennials
on Key Social and Political Issues”

PEW RESEARCH CENTER

About six-in-ten Gen Zers say forms
should offer other gender options

% saying that when a form or online profile asks about a
person’s gender it should include options other than
‘man’ and ‘woman’

GenZ

Millennial
Gen X 40
Boomer 37
Silent 32

Source: Surveys of U.S. adults ages 18 and older conducted Sept
24-Oct. 7, 2018, and U.S. teens ages 13 to 17 conducted Sept. 17-
Nov. 25, 2018.

“Generation Z Looks a Lot Like Millennials on Key Social and
Political Issues”

PEW RESEARCH CENTER

About half of Gen Zers, Millennials say
society isn’t accepting enough of people
who don’t identify as a man or woman

% saying that society is of people who don't identify
as either a man or a woman

m Not accepting enough  About right ® Too accepting

Note: Share of respondents who didn’t offer an answer not shown
Source: Surveys of U.S. adults ages 18 and older conducted Sept.
24-0Oct. 7, 2018, and US. teens ages 13 to 17 conducted Sept. 17-
Nov. 25, 2018

“Generation Z Looks a Lot Like Millennials on Key Social and
Political Issues”

PEW RESEARCH CENTER
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(Gen Zis more likely to approve same-sex marriage and interracial marriage

About half of Gen Zers and Millennials
say same-sex marriage, interracial
marriage are good for society

% saying gay and lesbian couples being allowed to
marry is a for our society

m Good thing = Doesn't make a difference  Bad thing

Millennial 47 15
Gen X 33 25

Boomer 32

N
~
&

Silent L 43

% saying people of different races marrying each
other is a for our society

Gen Z 5

(¥
fcs

Millennial 53 .

Gen X 41 ]

Boomer 30 10

Silent 14

Note: Share of respondents who didn't offer an answer not shown.
Source: Surveys of U.S. adulls ages 18 and older conducted Sept
24-0ct. 7. 2018, and U.5. teens ages 13 to 17 conducted Sept. 17
Nov. 25, 2018.

“Generation £ Looks a Lot Like Millennials on Key Social and
Political Issues”

PEW RESEARCH CENTER
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Younger generations see increased
diversity as good for society

% saying increasing racial and ethnic diversity is a good
thing for our society

Gen Z
Millennial
Gen X 52
Boomer 48
Silent 42

Source: Surveys of US. adults ages 18 and older conducted Sept.

24-Oct. 7, 2018, and US. teens ages 13 to 17 conducted Sept. 17-
Nov. 25, 2018

“Generation Z Looks a Lot Like Millennials on Key Social and
Political Issues”

PEW RESEARCH CENTER
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51%

GEN Z

say they respect a company
more if they support racial
e [VEaY;

/7%

GEN Z workers

said a company's level of
diversity affects their decision
to work there

GEN Z

s willing to spend

30%

on the same item when the company
or brand supports a social cause
important to them.

GEN Z has

$143

billion

in buying power



Respect a Company More That Supports Each Cause

Ending poverty and 51% #

homelessness

Racial equality 51% »
trafficking 46%
Health care availability 44:::%
Education 43:::?% *

Environmental 47% =
protection 42%

47% *

Gender equality

11 Source: The Center for Generational Kinetics (CGK)

Reducing 45%
unemployment 2%
0,
Diversity and inclusion :@4£
0
Addiction recovery 44%
%
Preventing government 0%
corruption 43%
Immigration reform 35%
9 34%
34%
Gun control 34%
* represents a stafistically significant
difference af the 95% confidence level
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SO, WHAT DO YOU DO?
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REACT < RESPOND
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Q@

SPEAK TRUTH TO POWER



CHALLENGING THE NARRATIVE

"DETL is divisive and reverse discrimination?” "Really? How s07”

“Wokeisim is taking over!” Do you know what woke really means?”

“How wight this impact already underrepresented

DET is too risky. We should dial back. commumnities in our companye

“What might be the long-term impact of this?”

Any Vague comment about DEL “Say wore abont that!
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LIVE THE Linked i}

with Raven Solomon D E I q

Collaborative community gatherings for DEI
enthusiasts, advocates, professionals and
practitioners.

Scan the QR code to participate in the next DEI ER event!



TAKE MEANINGFUL ALLYSHIP
ACTIONS
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Workplace Allyship Actions

“ Mentoring or sponsoring

Advocating for new opportunities for them

Actively confronting discrimination or
isms against them

Publicly acknowledging their ideas

Educating oneself about their
experiences

Source: Leanin.org
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Workplace Allyship Actions
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Actively confronting discrimination or
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experiences

Source: Leanin.org
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CONTINUE THE WORK
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Maturation of DEl Work

GLOBALLY INTEGRATED

SPECIFIIED

INTERSECTIONAL

f TRANSFORMATIVE

TRANSACTIONAL

\ 4

SINGLE
IDENTITY
FOCUS

U.S. BASED PROGRAMMATIC
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Thank you R

RAVEN SOLOMON

== Let’s stay connected.

Contact Info ® ] ¥ m Social Media
Phone: 704-266-0652

: (£

o . solomon.raven 0 raven solo

Email: info@ravensolomon.com -t . @ . O N

Website: www.ravensolomon.com g sl in/ravensolomon & raven_solo
| | | |
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